Social
Responsibility
Programmes

At Libra, we seek to turn
family values into guiding business
principles. One core value is
a strong sense of respect and trust
in the individual. Another is
a sense of community – recognizing
that together we can be more.
While a business is a community
it must also acknowledge its
responsibilities to the wider world,
the global community.

GEORGE M LOGOTHETIS
Chairman & CEO

C O N S TA N T I N E M L O G O T H E T I S
Executive Vice Chairman
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LIBRA

GROUP

Investing in
the community
“Education is the
kindling of a flame, not
the filling of a vessel.”
Socrates

The Libra Group was founded on the core values of integrity, respect and trust. These principles
continue to drive the organization today, in business and beyond.
For us, that means translating intent into action wherever we operate – but always with
sensitivity to the impact that we have among local communities. We seek to make a difference,
but also to preserve what is good.
Part of our responsibility in running an international business is to minimize the environmental
impact of our work. Another part of that responsibility is to actively give something back.
We do this through a series of 10 managed programmes and initiatives which are broadly
linked to the themes of community support and assisting people who have been denied
or have limited opportunity.
Libra believes strongly in the twin values of hope and opportunity. Many of our programmes
aim to create an environment in which bright young people can develop skills and knowledge
while working closely with leaders who have demonstrated the practical application of
knowledge and skill in their chosen fields.
Investing in the community is not just a matter of ‘paying back’ with the fruits of commerce;
it is good business in its own right. Because a community with hope and opportunity is one
better equipped to contribute in tomorrow’s world.
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Libra Internship
Programme
Global opportunities for approaching 150 interns per annum
Libra Group Internships are a unique opportunity for bright, talented young people with
proven leadership potential to undertake a paid placement of up to four months’ duration
with the Libra Group and its subsidiaries around the world. Created in 2011, our programme
is truly international and open to undergraduate students who are currently enrolled at an
accredited college or university in any country and who display an interest in learning about
the world of work through the eyes of an international business.
Our objective is to provide internships for approaching 150 students each year to learn about
our businesses, strategy and management philosophy while they further develop the skills that
will help define their future. Our interns work alongside industry professionals and each is
assigned a dedicated mentor and ‘buddy’.
The programme embraces many supporters globally including: The University of Piraeus
(M.Sc. in Maritime Studies) in Athens; the American College of Greece; the Greek America
Foundation; the Instituto Griego Atenagoras I in South America; Miami Dade College;
the Haitian Education & Leadership Program; Leadership Enterprise for a Diverse America;
and the Hebrew University of Jerusalem. We place particular emphasis on making a difference
to talented individuals who hitherto have been subject to opportunity or achievement gaps.
For many years our shipping company, Lomar, has hosted naval cadets as part of their
officer training path and takes in as many as 50 cadets each year from Germany and the UK.
Through our internship programme, we aim to provide hope and opportunity for those who
most need it.

08

09

SOCIAL

RESPONSIBILITY

Entrepreneurship Awards
Stimulating entrepreneurial spirit
The Libra Group is funding and managing two annual entrepreneurship awards which
are designed to stimulate entrepreneurial spirit through the provision of practical support
and start-up funding.
The Hellenic Entrepreneurship Award was conceived by the Libra Group in 2012 amid the
unprecedented economic downturn in Greece. Libra has committed €10 million to the award
which it founded on behalf of The Hellenic Initiative. Since its formation, winners of the award
have created many hundreds of jobs and are making a direct contribution to the Greek economy.
In 2015 we announced a $500,000 commitment to a second award programme – the
American Entrepreneurship Award which will be run along the same principles as the Hellenic
Entrepreneurship Award. The programme currently focuses on two communities in which there
are groups facing a disproportionate lack of opportunity compared with the rest of the USA:
the Bronx, New York, and Miami-Dade County, Florida.
Our entrepreneurship awards aim to create opportunity for both experienced and budding
entrepreneurs. Application involves submission of an outline business plan via the award websites.
Winners receive business start-up funding as well as comprehensive business support services
and mentoring – all provided by senior business leaders assigned from the Libra Group and its
subsidiaries.
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Concordia
Promoting public-private partnerships
The Libra Group is the founding sponsor of Concordia, a non-profit organization seeking
to promote public and private sector cooperation and build public-private partnerships
around pressing global issues. Each year, Concordia hosts a forum of current and former world
leaders, top officials from global corporations and prominent non-governmental organizations
to provide an intimate and thought-provoking conversation around the important elements
of building effective public-private partnerships.
Every Concordia Summit focuses on a particular theme, from combatting global extremism,
to investing in youth, to scaling up collaborations that have proven effective. Keynote speakers
at the Concordia Summit have included former U.S. Presidents George W. Bush and Bill
Clinton, former Colombian President Alvaro Uribe, former Polish President Aleksander
Kwasniewski and Senator John McCain; and the keynote speaker for the fifth anniversary
summit was U.S. Vice President Joe Biden.
In 2016 the Summit hosted nearly 2,000 attendees and was the largest and most impactful
event to date. The ‘Campaign for a Sustainable Global Food Supply’ was launched, in addition
to announcing new partners for the ‘Campaign Against Labour Trafficking’.
Concordia has been able to spotlight the best examples of collaboration between the public
and private sectors and demonstrate how together we can create a more prosperous and
sustainable future.
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Seleni Institute
Supporting women and families
Seleni Institute is a non-profit organization that was founded by Nitzia and George
Logothetis in 2011 to destigmatize and transform mental health and wellness by addressing
real life issues that challenge the emotional health of women, men, and their families,
including fertility, pregnancy, miscarriage, stillbirth and child loss.
Millions of women struggle with perinatal mood and anxiety disorders, yet appropriate
care is often prohibitively expensive, difficult to find and not rooted in the latest research.
Additionally, women face other barriers to treatment, such as stigma and lack of mental health
awareness. Untreated, these mental health issues can negatively impact the mother, the family
and children – including their cognitive, emotional and social development.
Seleni believes that all women deserve empathetic, comprehensive and evidence-based
maternal mental health care. The institute eradicates stigma by increasing the availability
and accessibility of mental health care worldwide by treating patients, training professionals,
funding research, providing online information and undertaking advocacy in the public and
private sectors.
Seleni’s mental health and wellness centre in New York City has treated 4,000 patients since
2013, 40% of whom receive financial assistance.
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Libra Mentorship
Programme
Career guidance for young people
The Libra Mentorship Programme comprises year-long mentorships for selected
individuals – principally young people, first generation college students and students
who face socio-economic challenges.
Mentors serve as role models in exploring career pathways and helping mentees develop
the skills necessary to successfully pursue jobs and internships. The programme has been
launched in the United States, with 20 mentorships for young people from New York City
and Miami, and in time will grow to include more of Libra’s locations around the globe.
Mentors are selected from key professionals of the Libra Group and its subsidiaries.
Mentees are sourced from a number of partner organizations – typically academic institutions
and community support charities and associations.
The Mentorship Program Committee works closely with the partner organizations
to facilitate mentor/mentee matching and monitors the progress of each mentorship.
Our initial partner organizations have a large representation of young people of colour
and those facing opportunity and achievement gaps.
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Grace Foundation
Collaborative funding for worthy causes
Our hotel groups are very clear examples of the practical way in which we consider
the environment and our communities through responsible citizenship on behalf of the
Libra Group and all guests who visit and stay in our properties. Environmental awareness
programmes and local participation schemes are embedded throughout our hospitality
operations in each location. In addition, through the Grace Foundation we provide numerous
hotel room nights for charities and worthy causes.
We also invite our guests to join us in our philanthropic activity via ‘Give with Grace’
operated by the Grace Foundation, which supports SOS Children’s Villages, a global charity
focused on abandoned, destitute and orphaned children requiring family based care. Under
the programme, participating properties contribute by donating $1 (or the local currency
equivalent) for every night a guest stays at the hotel. Guests are then invited to join us and
contribute the same amount for every night they stay with us, thus doubling the contribution
to the charity. Donations are supplemented with the sale of certain branded items and various
other initiatives.
Grace Foundation has also pledged to financially support a number of leading Greek charities,
including Hatzikyriakio Institution, one of the oldest childcare institutions in Greece;
public health institute, Prolepsis which provides vital food aid in Greece and ELEPAP
rehabilitation centres throughout Greece, which support children with physical disabilities
and developmental difficulties, along with their families.
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Libra Fellowships
Supporting leaders of tomorrow
The Libra Group Fellowships seek to support the leaders of tomorrow by funding selected
students in further and higher education.
In the USA we support the McCain Institute by offering professional experience to
participants in the institute’s Next Generation Leaders Program. This leading centre for
research and action in national security and foreign policy was founded by Senator John
McCain and is focused on maximizing the ability of leaders to make enlightened decisions
in pursuit of American and global interests.
Recognizing the importance of high level business skills development in improving Greece’s
commercial competitiveness we have made a commitment to fund 25 students per annum
on the MBA programme at the Athens University of Economics and Business. Through a
commitment with the Hebrew University of Jerusalem, we support 30 Israeli students with
fellowship funding. We are proud to be supporting students at a centre of excellence with a
strong track record for developing business leaders.
We also support a research fellowship programme at Johns Hopkins University School of
Medicine, one of the world’s leading medical universities. We are funding carefully chosen
Greek physicians or biomedical investigators to undertake research fellowships before
returning to medical practice or academia in Greece.
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My Brother’s
Keeper Alliance
Eliminating opportunity and achievement gaps
The Libra Group is a founding sponsor of USA’s My Brother’s Keeper Alliance (MBKA),
an independent non-profit organization aimed at eliminating opportunity and achievement
gaps for boys and young men of colour. The alliance unites leaders across the philanthropic,
non-profit and private sectors to improve life outcomes for this socioeconomically challenged
group. Our Chairman and CEO, George Logothetis, is a member of the MBKA Executive
Committee and Board of Directors.
In supporting MBKA we have brought together the collective resources of our Social
Responsibility division to provide a range of tailored initiatives focused on this vulnerable
group of young men who need and deserve targeted support to stay on track. We arm them
with core skills and provide guidance and support that prepares them for the workplace,
as well as offering direct work experience opportunities.
The My Brother’s Keeper Initiative was launched by President Obama in February 2014 to
address the severe social and educational challenges faced by boys and young men of colour in
the United States. The Libra Group has previously partnered with Leadership Enterprise for
a Diverse America and Miami Dade College to provide internship placements at Libra and
across its global subsidiaries.
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The HOME Project
Shelter and support for refugees
The HOME Project was set up in response to the global refugee crisis, the largest since WWII.
Greece alone has received over one million people in search of shelter and safety from the
beginning of 2015. The HOME Project aims to provide security, dignity and social integration
services for the most vulnerable - to ‘Help, Overcome, Motivate, Empower’. In the midst of
humanitarian disaster, we want to move people from despair to hope, and from fear to safety.
The little-told story of child migrants at the heart of this tragedy represents a social focus for
The HOME Project. Over half of the refugees are children. Ripped from their homelands
through violence and war, they are abandoned without basic care and protection. Many of
them are alone, forced to fend for themselves and at risk. We are active in setting up homes and
accompanying these stranded children from the refugee camps, police stations and detention
centres to the safety of protected shelters where they receive care and attention.
We are also helping to address the physical and mental wellbeing of refugees, enabling the
healing of their trauma and loss. Our teams are active on the ground providing protection,
support and social integration services.
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Corporate Giving
Discretionary support
As we interact with the global community we encounter numerous people or groups who
need a helping hand – from victims of natural disasters to those trapped in poverty to those
enduring life-changing or terminal illnesses.
Accordingly, we provide for the discretionary support of charities, events and initiatives
that fall outside the scope of our principal social responsibility programmes. Capitalism with
a social conscience means being constantly attentive – prepared to offer help where it is
needed and provide opportunity where it is lacking.
Examples include the construction of a school in Peru within an under-served community;
the restoration and updating of several orphanages in Argentina; The Smile of the Child
charity for children’s rights, and the Down Syndrome Association of Greece.
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